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m Most missed questions from
lecture!

= Non-print PDFs with answers
posted on website

= Keep up the good work!

Grade Anxiety ?

® 10% Exam 1 =

0
= 15% Exam 2 <@’/
= 15% Exam 3 6 0
= 25% Final Exam \. 4

= Recitation: 35% total

Ch 12: Gender & Sexuality

= Social Construction of Gender

= Working for Change: Women’s
Movements

= Social Construction of Sexuality
= Gender and Inequality

Dramatic opening example

= Woineshet Zebene, Ethiopia.

= “Quotidian cruelties”: everyday
practice of violence and disrimination
largely invisible and considered
inevitable or even natural.




Social Construction of Gender

m Sex Biological differences between males
and females

= Primary sex characteristics: anatomical
traits essential to reproduction

m Secondary sex characteristics:
biologically-based, but not essential to
reproduction, can distinguish

m Our culture engages “dimorphic”
model
-8 — Presupposition of clear dividing line
b/t 2 sexes
= Yet many exhibit physical
characteristics that belong to
“opposite” sex
¢ Fausto-Sterling (1993) suggests at
least five sexes
*~5.1 million cannot easily be
categorized
eInstead, a continuum?

5 — Gender Social and cultural significance
4 attached to those presumed biological
differences

— A social distinction based on culturally
conceived and learned ideas about
appropriate

e Appearance

® Behavior

* Mental/emotional characteristics
—for males and females.

From Witt (p289)

m “sex refers to who we are as males and
females; gender refers to what we
become as men and women.”

= In this way, “....gender varies across time
and space.”

Gender polarization

= Organizing of social life around male-female
“ideals”

”, u

m “Ideal type”: “an abstract model of the

essential characteristics of a phenomenon”
(Weber, p115, bureaucracy)
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Gender Polarization
= We'’re actually a
lot alike!
= Many of our

differences are
SOCIALLY created!




Gender Polarization
= We'’re actually a
lot alike!

= Many of our
differences are
SOCIALLY created!

u Is makeup just for fun?

m “A woman without paint is like food
without salt”

Femininity
— Roman philosopher Plautus w The physical,
behavioral, and
mental or emotional
traits socially
constructed to be
characteristic of

females.

VOGUE SWEEPSTAKES

“Gender” recently, poll results

— men: aggressive, strong, proud, disorganized,

nn courageous, confident, independent, ambitious,
I n I selfish, logical
— women: emotional, talkative, sensitive, affectionate,

patient, romantic, moody, cautious, creative, thrifty

The physical, behavioral,
and mental or
emotional traits socially
constructed to be
characteristic of males.




= Parenting magazines

Socialization
acts quickly !

-
Hours in Child Care

Workdays MEN
1977 1.6

1997 2:
Non-Workdays

1977 [EEN
1997 N

WOMERN

33

3.0

Families model
socially constructed
gender roles

Hours in Housework

Workdays MEN  WOMEN
1977 1.2 [l

1997 22

MNon-Warkdays
| 1077 [
[ 1897 AN

3.7
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Shirts vs. Skins:
Clothing as an Indicator of Gender
Role Stereotyping in Video Games

Berrin Beasley

o and Sonme Pl

o for oty mic

st mumber aof fomale
othing that - ki than the male ¢

Mattel’'s
Barbie

= “Math is hard!”

= “Will we ever
have enough
clothes?”

= “l love
shopping”

“Gender” recently, poll results
~ men: aggressive, strong, proud, disorganized,
selfish, logical

= women: ,
patient, romantic, moody, cautious, er

eative, thrifty

Agents of gender socialization?

Key agents of gender socialization?

= Family
= Media
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Person’s
Appearance

Other
influences

N

Others’

Reactions \

Person’s interpretation
of

others’ reactions

Person’s

Self-Concept | «——

Self esteem
plummets in
adolescence

Femininity: physical, behavior, mental
or emotional traits believed to be
characteristic of females.

"1 always got the urge t
the Victoria's Secrot

m Advertising & gender socialization and the
social construction of femininity

ey
(E88) 292-PEAK

Person’s
Appearance

Other
influences

~

Others’

Reactions \

Person’s interpretation
of

others’ reactions

Person’s

Self-Concept | «——

Steroid use
among male
teens

Masculinity: physical, behavior,
mental or emotional traits believed to
be characteristic of males.
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Adolescents bulk up their bodies
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Commercialization of
gender ideals

= Important component of
perpetuation of gender roles

= Process of introducing and
marketing products for consumers to
achieve masculine and feminine
“ideals”

= Is makeup just for fun?

= “A woman without paint is like
food without salt”
— Roman philg Rer Plautus

VOGUE SWEEPSTAKES




= Perpetuation and
commercialization of
gender ideals.

Commercialization of gender ideals




Nivea for Man Vitamin Ennched Dadly Protectve Lotion, SPF 15

L MANLINESS I

Extent of
commercialization of
femininity

m Societal definition of
appropriate breast size

m Too big? Too small?

Masculmlzatlon of t0|letry
products creates new markets.

= Note perpetuatlon of gender
polarization.

The American Society of Plastic and Reconstructive Surgeons,
in petition to FDA in support of breast implants in 1982:

"There is a common misconception that the enlargement of the
female breast is not necessary for maintenance of health or
treatment of disease. There is a substantial and enlarging body
of medical information and opinion however, to the effect that
these deformities (small breasts) are really a disease which in
most patients results in feelings of inadequacy, lack of self-
confidence, distortion of body image and a total lack of well-
being due to a lack of self-perceived femininity. The
enlargement of the under-developed female breast is therefore,
often very necessary to insure an improved quality of life for
the patient.”




The American Society of Plastic and Reconstructive Surgeons,
in petition to FDA in support of breast implants in 1982:

“"There is a common misconception that the enlargement of the
female breast is not necessary for maintenance of health or
treatment of disease. There is a substantial and enlarging body
of medical information and opinion however, ect that
these deformities small breasts are reall

confidence, distortion of body image and a total lack of well-

being due to a lack of self-perceived femininity. The
enlargement of the under-developed female breast is therefore,
often very necessary to insure an improved quality of life for
the patient.”

The American Society of Plastic and Reconstructive Surgeons,
in petition to FDA in support of breast implants in 1982:

“"There is a comm ‘~~onception that the enlargement of the
female breast is r Med “~r maintenance of health or
treatment of dis¢ c ~*ial and enlarging body
of medical infor! (o} o" e effect that
these deformitir c’a ease which in
most patients r
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often very necessai y de ? 1ality of life for
the patient.”

Look around you!
Critically consider the commercialization of gender ideals !

Ch 12: Gender & Sexuality

= Social Construction of Gender

- Gender polarization, commercialization of
gender roles

= Working for Change: Women'’s
Movements

= Social Construction of Sexuality
= Gender and Inequality




